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Case Study: Banner Ads
Decision making




















Questions that Never Go Away
• How to build strategies that meet 
customers where they are and get them to 
good resources?
• How to promote independent use of the 













A message that causes the visitor to do 
something
Examples:
• Explore a database
• Download an article
• Sign up for an interlibrary loan
• Renew materials online






Happens when a visitor clicks an ad and ends 
up on a landing page
Landing Page






– Any successful outcome of visiting the library website
– Also answers “What’s my website for?”
Examples:
• Explore a database
• Download an article
• Sign up for an interlibrary loan
• Renew materials online




Ratio of how many patrons visited your site and actually 

















Online Renewal Landing Page
19
Online Renewals
Total renewal ads clicked in 2006  
20
Online Renewals


















2005 2100 3313 4930 7447 1981 1339 1539 4370 1896 3385 5611 3800
2006 1782 2812 3878 6230 1909 1158 1494 3327 929 2847 4001 2384
2007 555
















2005 917 628 768 1132 345 850 923 816 741 839 997 505
2006 640 593 682 566 477 516 305 586 263 408 554 362
2007 200
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
23
Online vs Walk-up Renewals















2005 69.6184.06 86.5286.8085.1761.17 62.5184.2771.9080.14 84.9188.27
2006 73.5882.58 89.0591.6780.0169.18 83.0585.0277.9487.47 87.8486.82
2007 73.51































2005 0 0 0 0 19 19 10 38 44 26 30 31
2006 43 80 114 89 59 65 58 68 51 75 65 113
2007 161 47
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
27






























2005 0 0 0 0 18 28 2 18 11 40 17 45
2006 10 24 15 27 20 9 8 15 15 67 21 9
2007 20 4
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
31





















• Testing campaigns for best effect
• What happens when the ad goes away?
• How can web and e-resource librarians 
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